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ENERGY SAVINGS ASSISTANCE PROGRAM MONTHLY REPORT
1. ENERGY SAVINGS ASSISTANCE PROGRAM EXECUTIVE SUMMARY
1.1 Energy Savings Assistance Program Overview

1.1.1 Provide a summary of the Energy Savings Assistance Program
elements as approved in Decision (D.)14-08-030.

Energy Savings Assistance Program Summary through December 2015
Authorized / Planning
Assumptions Actual to Date %
Budget' $ 23,772,251 $17,389,218 73%
Homes Treated 20,316 12,857 63%
kWh Saved 8,416,623 5,100,567 61%
kW Demand Reduced 2,017 430 21%
Therms Saved 283,727 241,349 85%
GHG Emissions Reduced (Tons) 6,290 4,217 67%

1.2 Energy Savings Assistance Program Customer Outreach and Enrollment
Update

1.2.1 Provide a summary of the Energy Savings Assistance Program
outreach and enrollment strategies deployed this month.

Below is a summary of ESA Program specific efforts conducted in December. Joint
CARE and ESA Program marketing, education and outreach efforts are provided in
section 1.2.2 below. SDG&E worked closely with its ESA Program contractors and,
based on data received from contractors, is anticipating meeting 2015 treated homes goal.

The goal forecast is based on: completed projects as reported in Table 1.1.1, projects

' D.14-08-030 approved bridge funding for the 2015 ESA Program.



completed, and projects completed but yet to be invoiced, which will result in more than

20,000 homes being treated in 2015.

ESA Program Contractor Outreach

SDG&E’s Outreach and Assessment Contractors canvass targeted neighborhoods
to enroll customers in the ESA Program. Canvassers provide program education,

as well as engage customers to complete program applications.

SDG&E’s primary Outreach and Assessment Contractor increased staffing and
hours of operation. As a result of the increased outreach efforts, the number of
enrollments generated continues to increase. ESA Program enrollments for
December were up 10% in December compared to November 2015. Based on the
estimated number of homes treated but not yet invoiced, SDG&E expects to meet

the 2015 treated homes goal.

Single-Family Affordable Solar Housing (SASH) Program

SDG&E works with GRID Alternatives to enroll customers in the ESA Program
based on participation in the SASH Program. Once approved, contractors install
all feasible ESA Program measures in the home prior to the SASH Program’s
installation of a solar system. The ESA Program received 14 referrals from GRID
Alternatives in December. However, all the homes referred by GRID
Alternatives had been previously served by the ESA Program and, therefore, no

new ESA Program enrollments resulted from this effort.



Language Line

LanguageLine” is utilized to ensure customers with limited English proficiency
have a channel in which to communicate with ESA Program contractors in the
language of their preference. In December, 24 customers were served by

Language Line:

Language Calls

Arabic
Vietnamese

Spanish
Mandarin
Tagalog
Korean
Cambodian

— = = W AN

24

1.2.2 Customer Assistance Marketing, Education and Outreach for the
CARE and Energy Savings Assistance Programs.

Marketing, education and outreach activities summarized below represent joint efforts on

behalf of the CARE and ESA Programs.

Mass Media

Mass media allows SDG&E to educate and connect with its customers through general
awareness initiatives reaching both mass audiences and hard-to-reach populations
including rural, senior, special needs and multilingual/multicultural. SDG&E uses a
testimonial approach to its mass media campaigns, featuring actual SDG&E customers
who have benefitted from both CARE and ESA Program participation. Mass media
tactics typically include television, radio, print and on-line advertising, bill inserts, and

social media campaigns. In December, mass media efforts included:
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Television Advertising: SDG&E’s 2015 TV campaign, which ran on both

English and Spanish language stations, concluded in December. SDG&E is

currently planning media schedules for 1% quarter of 2016.

Newspaper Print Advertising:

SDG&E’s 2015 customer testimonial newspaper print ad campaign also
concluded in December with ads in African-American, Latino, rural, Chinese,
Filipino, and Vietnamese publications. SDG&E is planning to launch its 2016

newspaper campaign in February.

Online Advertising:

SDG&E continued its online advertising campaign consisting of paid search and
banner advertising. For the month of December, 3.5 million impressions® were
delivered to customers, with 29,500 clicking through to the ESA/CARE Program
online enrollment process. This accounts for a .8% response rate.
Both television and newspaper print advertising direct customers to contact SDG&E’s
Customer Contact Center or to visit sdge.com/assistance, while online advertising directs

customers to click through to the online application. In December, SDG&E’s online



application garnered 1,588 CARE enrollments, 2,027 ESA Program leads and 349 ESA
Program enrollments.

Social media

Using Facebook and Twitter channels, weekly messages were distributed by SDG&E to
an audience of more than 30,000 followers. Partner agencies, as well as individuals also
distributed these messages to their followers. In December the Energy Solutions Partner
Network promoted the CARE discount. In total, 106 messages were distributed by 47

unique partners. Below are a few examples of these messages.

+== RedCrossWIC
This holiday season, give a lasting gift. Help a family in need get a 35% @SDGE
bill discount. sdge.com/care #espsdge

* An impression is a metric used to quantify the display of an advertisement on a web page. One
impression is one banner ad displayed on one page. Thus, 1,000 impressions mean that the banner has
been displayed 1,000 times.



' d Kalusugan Community Services/FilAm Wellness Center
E;L?;@E December 15 at 1:06pm -
Every holiday season, heart-warming videos help bring joy to the world.
Here's a video about Gerald, a single dad, who is doing his best to raise his
daughter, Reyana.
In the short clip, he talks about how SDG&E’s energy bill discount program
has saved him enough money to provide more for his daughter.

If you know someone like Gerald who could use a helping hand, please
share this video with them: https:/f/www.youtube.com/watch. .. ... See More

Gerald and Reyana - CARE
Program

Gerald discusses how he enrolled in the CARE
Program and how the 202 discount allows him to do
maoare for his daughter.

YOUTUBE.COM

F Like W Comment = Share Buffer

ISN San Diego @ISNSanDiego - Dec 14
Do you know someone that could use some extra help this time of year?
Brighten their holidays & visit sdge.com/care #espsdge

MANA de San Diego ©MANAdeSanDiego - Dec 21
MP._I'}.IA Bring joy over the holidays to someone you know who needs help paying their
SDGE bills. Share this link: sdge.com/care #espsdge




— La Maestra CHC | aMaesiraCHC - Dec @
[f a Give a lasting gift, help a family in need get a 35% @SDGE bill discount.

® sdge.com/care #fespsdge

Direct Marketing
Direct marketing allows SDG&E to connect with individual customers through targeted
tactics including direct mail, e-mail, automated voice messaging (AVM), and door-to-

door canvassing. In December, direct marketing efforts included the following:



Door-to-Door Canvassing

SDG&E’s third-party contractor, The Harris Group (THG), canvassed targeted
neighborhoods to enroll customers in the CARE and to promote the ESA
Program. Door-to-door canvassing provides SDG&E with a way to directly
connect with customers in the low-income, rural and hard-to-reach areas.
Canvassers provide education about the CARE Program and assist customers in
completing program application forms. Door-to-door activities in December
generated 1,114 CARE enrollments. Additionally, 176 ESA Program leads were
generated through these efforts. THG is a Diverse Business Enterprise (DBE)

vendor and a woman-owned business.

Community Outreach & Engagement

Community Outreach & Engagement efforts allow SDG&E to educate, connect, and
directly engage customers in energy-saving solutions in communities where they work
and live. Outreach and engagement activities include events, presentations, workshops
and trainings, partnerships with CBOs and customized efforts. Activities completed

during December include:

Energy Solutions Partner Network

SDG&E works closely with a network of over 250 community-based
organizations to connect customers to the CARE and ESA Program offerings.
These organizations represent the diversity of SDG&E’s service area and have

been recruited by the zip codes they serve and where there is a high opportunity



of eligibility in the CARE and ESA Programs. A majority of these organizations
are small, grassroots agencies serving customers that are
multicultural/multilingual, senior, veteran, special needs and limited English
proficient (LEP) audiences. These partners help to educate and enroll customers
in the programs utilizing a variety of outreach tactics including messaging
through e-mail and social media channels such as Facebook, Twitter, and
Instagram; posting information on their websites; providing booth space at their

events and hosting enrollment day fairs at their locations.

Partner Spotlight

In December the Energy Solutions Partner Network used social media messaging
to help promote the availability of the CARE Program discount. In total 106
messages were distributed by 47 unique partners. See Section 1.2.2, Social Media,

for examples.

Also in December the Outreach Team continued with the “Places of Worship
Campaign” by conducting on-site enrollments at three multicultural churches
resulting in 31 completed CARE applications and generatingl 1 ESA Program
lead forms. Below is a photo from an enrollment day at the First Samoan Baptist

Church.



Third Party Qutreach

In an effort to continue to lessen potential barriers for customers in the rural,
multicultural/multilingual and special needs customer segments, as well as
increase education and program enrollments, SDG&E employs multicultural
contractors with employees that are fluent in various languages to help staff
events and presentations. These contractors provide staff that is fluent in the
following languages: Spanish, Vietnamese, Chinese, Tagalog,
Aramaic/Chaldean, American Sign Language and other languages as requested.
During December, SDG&E’s Third Party Outreach contractors completed 55

outreach activities generating 25 ESA Program leads and 663 CARE Program

enrollments. A summary of these activities is below:

Date Partner Address
12/1/2015 | Northgate Gonzalez Markets 1410 S 43rd St San Diego 92113
12/1/2015 | New Seasons Church 2300 Bancroft Dr Spring Valley | 91977
12/2/2015 | Northgate Gonzalez Markets 1410 S 43rd St San Diego 92113
12/3/2015 | El Super 1527 Mission Ave Oceanside 92058
12/3/2015 | Northgate Gonzalez Markets 1410 S 43rd St San Diego 92113
12/3/2015 | PCG Human Services 690 Oxford St Chula Vista 91911
12/3/2015 | East County Metro Career Center | 924 E Main St El Cajon 92021
12/3/2015 | Albertson's of Spring Valley 543 Sweetwater Rd Spring Valley | 91977
12/4/2015 | Northgate Gonzalez Markets 1150 E Vista Way Vista 92084
12/4/2015 | Moneytree 7475 Broadway Lemon Grove | 91945
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Date Partner Address

12/5/2015 | El Super 1527 Mission Ave Oceanside 92058

12/6/2015 | South Bay Pentecostal Church 395D St Chula Vista 91910

12/6/2015 | Northgate Gonzalez Markets N Escondido Blvd Escondido 92025

12/7/2015 | Albertson's of Spring Valley 543 Sweetwater Rd Spring Valley | 91977

12/7/2015 | South Bay Career Center 1111 Bay Blvd Chula Vista 91911

12/8/2015 | Northgate Gonzalez Markets 1410 S 43rd St San Diego 92113

12/8/2015 | Food 4 Less 7420 Broadway Lemon Grove | 91012

12/9/2015 | Northgate Gonzalez Markets 1410 S 43rd St San Diego 92113

12/9/2015 | El Super 1527 Mission Ave Oceanside 92058
12/10/2015 | Northgate Gonzalez Markets 1410 S 43rd St San Diego 92113
12/10/2015 | Northgate Gonzalez Markets 606 N Escondido Blvd | Escondido 92025
12/11/2015 | Northgate Gonzalez Markets 1410 S 43rd St San Diego 92113
12/11/2015 | MoneyTree 7475 Broadway Lemon Grove | 91945
12/12/2015 | Vallarta Supermarkets 1315 E Valley Pkwy | Escondido 92027
12/13/2015 | Vallarta Supermarkets 1315 E Valley Pkwy Escondido 92027
12/14/2015 | Northgate Gonzalez Markets 2909 Coronado Ave San Diego 92154
12/14/2015 | Food 4 Less 7420 Broadway Lemon Grove | 91945
12/15/2015 | Pancho Villa Farmers Markets 3245 El Cajon Blvd San Diego 92104
12/15/2015 | Food Bank 333 Oxford St Chula Vista 91910
12/16/2015 | South Metro Career Center 4389 Imperial Ave San Diego 92113
12/17/2015 | Northgate Gonzalez Markets 2909 Coronado Ave San Diego 92154
12/17/2015 | San Diego County Library 201 East Douglass El Cajon 92021
12/18/2015 | Food Bank 555 Oxford St Chula Vista 91910
12/18/2015 | Northgate Gonzalez Markets 606 N Escondido Blvd | Escondido 92026
12/18/2015 | Heaven Windows 2300 Bancroft Dr Spring Valley | 91977
12/19/2015 | Food 4 Less 644 N Escondido Blvd | Escondido 92025
12/19/2015 | Marie Widman Park 6800 Imperial Ave San Diego 92114

First Chinese Southern Baptist 3325 Clairemont Mesa
12/20/2015 | Church Blvd San Diego 92117
12/21/2015 | Walmart 1150 Broadway Ave Chula Vista 91911
12/21/2015 | Northgate Gonzalez Markets 1410 S 43rd St San Diego 92113
San Ysidro Health Center- CHC

12/21/2015 | Euclid 286 Euclid Ave San Diego 92114
12/22/2015 | Northgate Gonzalez Markets 1150 E Vista Way Vista 92084
12/22/2015 | Northgate Gonzalez Markets 1410 S 43rd St San Diego 92113
12/23/2015 | Walmart 1150 Broadway Chula Vista 91911
12/23/2015 | El Super 1527 Mission Ave Oceanside 92058
12/24/2015 | Northgate Market 1410 S 43rd St San Diego 92113
12/27/2015 | Community Church 7485 Orient Ave La Mesa 91941
12/27/2015 | Food 4 Less 644 N. Broadway Escondido 92025
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Date Partner Address
12/28/2015 | Health & Human Services Agency | 4588 Market St San Diego 92102
12/28/2015 | Northgate Gonzalez Market 1150 E Vista Way Vista 92084
12/29/2015 | Farmers Market 3245 El Cajon Blvd El Cajon 92113
12/30/2015 | Five Star Market 553 W. 9th Ave. Escondido 92025
12/30/2015 | El Super 3007 Highland Ave Chula Vista 91910
12/31/2015 | Northgate Gonzalez Market 1410 S. 43rd St. San Diego 92113
12/31/2015 | Northgate Gonzalez Markets 1150 E Vista Way Vista 92084

Other Customer Engagement Efforts

SDG&E has a number of other customer engagement efforts to educate, enroll and
provide direct service to its customers. These efforts include direct service from
SDG&E’s Customer Contact Center and Payment Offices, and the distribution of

materials through other SDG&E customer-facing groups/programs and field services

teams.

1.3

SDG&E Customer Contact Center and Payment Offices

SDG&E provides regular training to employees in its Customer Contact Center

and payment offices on the CARE and ESA Programs, as well as coordinates
monthly activities to help enroll customers at the Branch Office locations. In
December, Branch Offices secured 108 ESA Program leads and submitted

applications which contributed to 393 customer enrollments in the CARE

Program.

Leveraging Success Evaluation, Including CSD

1.3.1 Please provide a status of the leveraging effort with CSD. What new
steps or programs have been implemented? What were the results in
terms of new enrollments?

A Memorandum of Understanding between the California Department of Community

Services and Development’s (CSD) Low Income Home Energy Assistance Program

12




(LIHEAP) agencies and SDG&E’s primary Outreach & Assessment (O&A) contractor is
yielding positive results. There were 9 ESA Program enrollments in December as result

of leads received from CSD agencies.

Another leveraging effort in which SDG&E is involved in is being conducted in response
to the drought emergency in California. SDG&E has distributed water conservation
educational materials in collaboration with the San Diego County Water Authority
(SDCWA). Distribution of educational giveaways that promote water conservation such
as, shower timers, hose nozzles, and toilet leak detection kits will now begin in the first
half of 2016.
14 Workforce Education & Training (WE&T)
1.4.1 Please summarize efforts to improve and expand Energy
Savings Assistance Program workforce education and training.

Describe steps taken to hire and train low-income workers and
how such efforts differ from prior program years.

SDG&E has partnered with La Coopertiva to develop training for Energy Outreach
Specialists to be offered at a local training center, in an effort to recruit and prepare
students with future opportunity in support of the ESA Program. The training center
focuses on providing the necessary basic and technical skills in training, and assists
students in securing employment when they graduate. This effort will be the first of its
kind for SDG&E’s ESA Program. SDG&E has requested additional funding for training
in its 2015-2017 program application, and is awaiting Commission approval in order to
move forward with further development of this effort. In the interim, La Coopertiva has
provided SDG&E with a course outline and curriculum overview as well as an analysis

of best practices garnered from visiting training at the other IOU training centers. La
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Coopertiva has committed to providing detailed training materials for class room use by

January 2016.

CARE EXECUTIVE SUMMARY

2.1 CARE Program Summary

2.1.1 Please provide CARE Program summary costs.

Actual % of

Authorized Expenses to Budget

CARE Budget Categories Budget Date Spent
Outreach $2,300,352 $2,564,573 111%
Proc., Certification and Verification $643,206 $422,517 66%
Post Enrollment Verification $403,200 $297,084 74%
Information Tech./Programming $1,230,082 $1,074,088 87%
Pilots-CHANGES $108,000 $119,160 108%
Measurement and Evaluation $22,500 $0 0%
Regulatory Compliance $165,362 $205,987 125%
General Administration $518,406 $614,863 119%
CPUC Energy Division Staff $56,712 $32,920 58%
Cooling Centers $35,985 $35,891 100%
Total Expenses’ $5,485,965 $5,367,083 98%
Subsidies and Benefits $83,614,933 $76,448,948 91%
Total Program Costs and Discounts $89,100,898 $81,816,031 92%

14
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2.2 Provide the CARE Program penetration rate to date.

CARE Penetration

Participants Enrolled Eligible Participants’ Penetration rate
272,077 370,088 73.5%

2.3 Outreach

2.3.1 Discuss utility outreach activities and those undertaken by third
parties on the utility’s behalf.

In December, marketing and outreach efforts contributed in generating 14,804 completed
and eligible CARE Program applications, resulting in 11,365 new enrollments and

recertifications for the program. Below is a summary of CARE Program-specific efforts.
Joint CARE and ESA Program marketing, education and outreach efforts are provided in

section 1.2.2.

Direct Marketing

Direct marketing allows SDG&E to connect with individual customers through targeted
tactics including direct mail, e-mail, automated voice messaging (AVM), and door-to-
door canvassing. In December CARE Program specific direct marketing efforts included
the following:

CARE Live Call Campaign

* See Compliance Filing of Pacific Gas and Electric Company (U39M) on Behalf of Itself, Southern
California Gas Company (U304-G), San Diego Gas & Electric Company (U902-M), and Southern
California Edison Company (U338-E) Regarding Annual Estimate of CARE Eligible Customers and
Other Related Matters, dated February 11, 2015.
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The Harris Group, a DBE vendor and current contractor for CARE door-to-door
campaigns, conducted a live, outbound call campaign to customers in jeopardy of
losing their CARE discount in December if they failed to recertify. Of the 3,500
customers in the effort just over half (1,751) were successfully contacted. Of
those contacted 77% chose to recertify the CARE Program eligibility. Of the
remaining 23% contacted, SDG&E did not track why customers chose not to
recertify. SDG&E will work with the contractor to improve tracking for future

reports. Below are the results of the effort for December.

Number of customers in effort 3,500
Customers successfully contacted 1,751
Customer successfully recertified 1,356
Contact Rate 50%
Enrollment rate for those successfully T7%
contacted

Community Outreach & Engagement

Community Outreach & Engagement efforts allow SDG&E to educate, connect and
directly engage with customers in communities where they work and live. Outreach &
engagement activities included events, presentations, workshops and trainings,
partnerships with community-based organizations and customized efforts. Activities

completed in December include the following:

CARE Partners (Capitation Agencies)

SDG&E partners with more than 20 social services agencies such as the
California Department of Public Health’s Women, Infant, and Children (WIC)
program offices, refugee assimilation organizations, and 2-1-1 San Diego to help

enroll its hardest-to-reach customers. These organizations largely serve high-risk
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and low-income individuals and families with enrollment in state and federally-
funded assistance programs including Cal Fresh, LIHEAP, Covered California
and California Lifeline. The majority of these organizations are located in diverse
low-income communities serving multicultural/multilingual, senior, veteran,
special needs and limited English proficient (LEP) audiences and provide
multilingual staffing. During the month of December, SDG&E partners enrolled

302 customers in the CARE Program.

24 CARE Recertification Complaints

There were no CARE recertification complaints during the month of December.

3. CHANGES REPORTING
In fulfillment of the requirements outlined in D.12-12-011, SDG&E has updated CARE
Table 11 with information provided for November 2015°. However, SDG&E did not
receive the necessary data from the Commission’s Consumer Services and Information
Division (CSID) in time to complete CARE Table 10 for November. The attached tables
are populated with information generated by the CHANGES contractor, Self-Help for the

Elderly. The information is provided to the utilities by the CSID.

> SDG&E does not receive CHANGES Program information in time to report the current month’s activity
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APPENDIX: ENERGY SAVINGS ASSISTANCE PROGRAM TABLES AND
CARE TABLES

ESA Program - Table 1- Program Expenses

ESA Program - Table 2- Program Expenses & Energy Savings by Measures Installed
ESA Program - Table 3- Average Bill Savings per Treated Home

ESA Program - Table 4a- Homes Treated

ESA Program - Table 4b- Homes Unwilling/Unable to Participate

ESA Program - Table 5- Program Customer Summary

ESA Program - Table 6- Expenditures for Pilots and Studies

CARE- Table 1- CARE Overall Program Expenses

CARE- Table 2- CARE Enrollment, Recertification, Attrition, and Penetration
CARE- Table 3a- CARE Post-Enrollment Verification Results (Model)
CARE- Table 3b- CARE Post-Enrollment Verification Results (High Usage)
CARE- Table 4- Self Certification and Re-Certification

CARE- Table 5- Enrollment by County

CARE- Table 6- Recertification Results

CARE- Table 7- Capitation Contractors

CARE- Table 8- Participants as of Month End

CARE- Table 9- Expenditures for the CHANGES Pilot

CARE - Table 10 - CHANGES One-On-One Customer Assistance Sessions

CARE — Table 11- CHANGES Group Customer Assistance Sessions

18



A [ B ] C [ D ] E [ F [ ¢ T " H T 0 Ty T T kTl M

1] Energy Savings Assistance Program Table 1 - Energy Savings Assistance Program Expenses
| 2 | San Diego Gas & Electric
3 Through December 2015
4 Authorized Budget1 Current Month Expense53 Year to Date Expenses % of Budget Spent YTD [4]
5 |ESA Program: Electric | Gas [ Total Electric [ Gas [ Total Electric | Gas | Total Electric| Gas [ Total
6 |Energy Efficiency
7 |Appliances $ 3,626,319 | $ 1,306,214 | $ 4,932,533 | $ 335,096 | $ 29122 | $ 364,217 $ 1,698,222 | § 379,195|% 2,077,417 47%|  29% 42%
8 |Domestic Hot Water” $ 58,325 | $ 1,997,193 | $ 2,055,518 | $ 4511 $ 145,855 | $§ 150,366 | $ 29,942 | $ 968,134 | § 998,076 51%| 48% 49%
9 |Enclosure® $ 1,850,540 | $ 2,739,307 | $ 4,589,847 | $ 174,822 | $ 231,740 | $ 406,562 | $ 1,390,023 | $ 1,842,589 | $ 3,232,612 75%| 67% 70%
10 | HVAC $ 392,199 [ $ 3,535,658 | § 3,927,856 ] $ 33,707 [ $ 273576 | $ 307,283| $ 90,900 | $ 1,714,134 | $ 1,805,034 23%| 48% 46%
11 | Maintenance $ 4,464 [ $ 566,414 | $ 570,879 $ 12 $ 110,871 | $ 110,883 | § 275 $ 323,282 % 323,557 6%| 57% 57%
12 |Lighting $ 2775286 | $ - $ 2,775,286 ] $ 411,166 | $ - $ 411,166 $ 1,712,241 $ - $ 1,712,241 62% 0% 62%
13 |Miscellaneous $ 484,540 | $ - $ 484,540 $ 165,994 | $ - $ 165994| $ 523663 $ - $ 523,663 108% 0% 108%
14 |Customer Enroliment $ 1,692,820 [ $ 1,692,820 | $ 3,385,641 $ 581,061 [ $ 581,061 | $ 1,162,123 | $ 1,548,246 [ $ 1,548,246 [ $§ 3,096,493 91%| 91% 91%
15 |In Home Education $ 215167 | $ 215,167 | $ 430,334 % 81,726 [ $ 81,726 [ $ 163452 § 220,472 $ 220472 | % 440,944 102%| 102% 102%
16 |Pilot $ - $ - $ - $ - $ - $ - $ - $ - $ - 0% 0% 0%
17 |Fund Shifting Offset $ (499,405)| $ (2,633,333)| $ (3,132,738)| $ - $ - $ - $ - $ - $ - 0% 0% 0%
18 |Energy Efficiency TOTAL $ 10,600,255 | $ 9,419,441 | $ 20,019,696 ] $ 1,788,095 [ $ 1,453,951 | $ 3,242,046 | $ 7,213,985 | $ 6,996,052 | $ 14,210,037 68%| 74% 71%
19
20 |Training Center $ - $ - $ - $ - $ - $ - $ - $ - $ - 0% 0% 0%
21 [Inspections $ 49,603 [ $ 49,603 | $ 99,206 | $ 3,842 | % 3841 $ 7683 $ 45404 $ 45403 % 90,807 92%| 92% 92%
22 [Marketing and Outreach $ 582,359 [ $ 582,359 | $ 1,164,718 $ 130,044 | $ 130,044 | $ 260,088 $ 509,481 | $ 509,480 | $ 1,018,961 87%| 87% 87%
23 |Statewide Marketing Education and Outreach $ - $ - $ - $ - $ - $ - $ - $ - $ - 0% 0% 0%
24 |Measurement and Evaluation Studies $ 57,500 | $ 57,500 | $ 115,000 ] $ - $ - $ - $ - $ - $ - 0% 0% 0%
25 [Regulatory Compliance $ 161,107 | $ 161,107 | $ 322,214 $ 17,206 | $ 17,206 | $  34412| $§ 127,777 | $ 127,777 | $ 255,554 79%| 79% 79%
26 [General Administration $ 1,003,209 | $ 1,003,209 | $ 2,006417 ] $ 94,991 [ $ 94,991 | $ 189,982| $ 899876 $ 899,875(8% 1,799,750 90%| 90% 90%
27 |CPUC Energy Division $ 22,500 [ $ 22,500 | $ 45,000 | $ 4,273 | $ 4,273 | $ 8,546 | $ 7,054 | $ 7,054 | $ 14,108 31%| 31% 31%
28
29 [TOTAL PROGRAM COSTS [2] $ 12,476,532 | $ 11,295,718 | § 23,772,251] $ 2,038,451 | $ 1,704,307 | $ 3,742,757 | $ 8,803,577 | $ 8,585,641 | $ 17,389,218 71%|  76%| 73%
30 Funded Outside of ESA Program Budget
31 [Indirect Costs $ 41,332 39,602 $ 80,934| $ 450,090] $ 448,329| $ 898,420
32 [NGAT Costs 74,323 $ 74,323 181,529 $ 181,529
33
| 34 [[1] D.14-08-030 Authorized $23,772,250, which includes a Fund Shift Offset of -$3,132,738 ($26,904,989 - $3,132,738 = $23,772,251)
[2] Correction to electric and gas budget split in Domestic Hot Water and Enclosure due to error found in calculation of fund shifting offset. This error resulted in an increase of $109 electric budget, and a decrease of ($109) gas budget fol
| 35 [Domestic Hot Water, and an increase of $44,027 electric budget, and a decrease of ($44,027) gas budget for Enclosure.
[3] The current month and YTD expenses include a 4th quarter accrual of ($2,515,655.00) in the following categories: Appliances ($245,887.76); Maintenance ($105,279.12); HVAC ($180,337.86); Lighting ($331,621.96); Domestic Hot
| 36 |Water ($61,368.39); Enclosure ($114,029.89); Customer Enroliment ($1,090,658.38); IHEE ($152,805); Misc. ($149,500.67); General Admin. ($14,400); Marketing and Outreach ($0) and NGAT ($69,765.97).
[4] SDG&E's 2015 Expenses are over budget in the Miscellaneous and In Home Education subcategories under the Energy Efficiency budget category. SDG&E will determine from which subcategory it will shift funds after final
37 |reconciliation of 2015 expenditures and will report the fund shift in its Annual Report which will be filed on May 2, 2016.
Note: Any required corrections/adjustments are reported herein and supersede results reported in prior
38 |months and may reflect YTD adjustments.
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| 1] Energy Savings Assistance Program Table 2

| 2 | San Diego Gas & Electric
3 Through December 2015

| 4 | Year-To-Date Completed & Expensed Installation

Quantity kWh [4] kW [4] | Therms [4] | Expenses ($) % of

5 [Measures Units |Installed [ (Annual) | (Annual)| (Annual) [6] Expenditure
6 |Appliances
7 _|High Efficiency Clothes Washer Each 521 13,207 - 18315 ([ $ 369,981 3.1%
8 |Refrigerators Each 1,249 875,119 149 - b 1,004,410 8.5%
9 |Microwaves [5] Each 4,389 224,186 - 92,866 | § 457,202 3.9%
10 |Domestic Hot Water
11 |Water Heater Blanket Home 270 127 0 465 [ $ 14,857 0.1%
12 |Low Flow Shower Head Home 4,957 12,333 4 24,065 [ $ 354,874 3.0%
13 [Water Heater Pipe Insulation Home 205 68 0 316 | $ 4,089 0.0%
14 |Faucet Aerator Home 7,397 5,644 3 12,506 [ $ 70,623 0.6%
15 |Water Heater Repair/Replacement Each 720 - - - P 265,671 2.3%
16 | Thermostatic Shower Valve Each 3,766 75,411 - 48,606 [ $ 226,612 1.9%
17 |Enclosure
18 |Air Sealing / Envelope [1] Home 6,536 325,911 - 26,755 | $ 2,384,318 20.2%
19 [Caulking Home - - - - 0.0%
20 |Attic Insulation Home 614 69,262 - 6,585 | $ 734,286 6.2%
21 |HVAC
22 |FAU Standing Pilot Conversion Each 32 - - 1,347 [ $ 10,080 0.1%
23 |Furnace Repair/Replacement Each 2,866 - - - P 1,463,426 12.4%
24 |Room A/C Replacement Each 60 2,320 3 - P 57,193 0.5%
25 |Central A/C replacement Each - - - - P - 0.0%
26 |Heat Pump Replacement Each - - - - P - 0.0%
27 |Evaporative Cooler (Replacement) Each - - - - P - 0.0%
28 |Evaporative Cooler (Installation) Each - - - - ) - 0.0%
29 |Duct Testing and Sealing Home 566 - - - b 94,156 0.8%
30 |Maintenance
31 [Furnace Clean and Tune Home 2,823 - - 9,521 |$ 218,015 1.9%
32 |Central A/C Tune up Home 2 1,022 - - P 263 0.0%
33 |Lighting
34 |Compact Fluorescent Lights (CFL) Each 70,855 1,234,241 142 - b 530,526 4.5%
35 |Interior Hard wired CFL fixtures Each 2,280 91,064 25 - b 169,894 1.4%
36 |Exterior Hard wired CFL fixtures Each 1,071 50,540 - - b 60,306 0.5%
37 |Torchiere Each 5,234 999,694 105 - ) 505,264 4.3%
38 |Occupancy Sensor Each - - - - b - 0.0%
39 |LED Night Lights Each 34,828 355,942 - - b 115,465 1.0%
40 |Miscellaneous
41 |Pool Pumps Each - - - - P - 0.0%
42 |Smart Power Strips Each 10,193 764,475 - - b 374,598 3.2%
43 |New Measures
44 - - - - -
45 |Pilots
46 - - - - -
47 |Customer Enroliment
48 |Outreach & Assessment Home 12,867 b 2,006,325 17.0%
49 |In-Home Education Home 12,766 b 288,219 2.4%
50
51 |Total Savings/Expenditures 5,100,566 430 241,349 | $ 11,780,650
52
53 |Households Weatherized [2] 5,975
54
55 |Households Treated
56 | - Single Family Households Treated Home 5,988
57 | - Multi-family Households Treated Home 6,322
58 | - Mobile Homes Treated Home 547
59 |Total Number of Households Treated Home 12,857
60 |# Eligible Households to be Treated for PY [3] [Home 20,316
61 |% of Households Treated % 63%
62 | - Master-Meter Households Treated Home 322
63

B [1] Envelope and Air Sealing Measures may include outlet cover plate gaskets, attic access weatherization, weatherstripping - door, caulking
64 |and minor home repairs. Minor home repairs predominantly are door jamb repair / replacement, door repair, and window putty.

E [2] Weatherization may consist of attic insulation, attic access weatherization, weatherstripping - door, caulking, & minor home repairs

| 66 [[3] Based on Attachment H of D.12-08-044

[4] All savings are calculated based on the following sources: ECONorthwest. “Impact Evaluation of the 2009 CA Low Income Energy

| 67 |Efficiency Program, Final Report.” June 16, 2011.

| 68 |[5] Microwave savings are from ECONorthWest Studies received in December of 2011

| 69 |[6] Does not include December Contractor Accruals of $2,431,489.

| 70 |[7] Does not include cash discounts applied for payment terms ($2,101.71)
71

| |Note: Any required corrections/adjustments are reported herein and supersede
72 |results reported in prior months and may reflect YTD adjustments.
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Energy Savings Assistance Program Table 3

1 Average Bill Savings per Treated Home
2 San Diego Gas & Electric
3 December 2015
4 Year-to-Date Installations - Expensed
5 |Annual kWh Savings 5,100,566
6 |Annual Therm Savings 241,349
7 |Lifecycle kWh Savings 50,217,700
8 |Lifecycle Therm Savings 2,355,582
9 [Current kWh Rate $ 0.11
10 |Current Therm Rate $ 0.57
11 [Number of Treated Households 12,857
12 |Average 1st Year Bill Savings / Treated households 56
13 |Average Lifecycle Bill Savings / Treated Household 552
14

Note: Any required corrections/adjustments are reported herein and supersede results
15 |reported in prior months and may reflect YTD adjustments.
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Energy Savings Assistance Program Table 4a - Energy Savings Assistance Program

10

1 Homes Treated

2 San Diego Gas & Electric

3 Through December 2015

4 Eligible Households Households Treated YTD

5 |County Rural Urban Total Rural Urban Total

6 |ORANGE 0 19,941 19,941 0 759 759
7 |SAN DIEGO 20,259 334,570 354,830 487 11,611 12,098
8 |Total 20,259 354,511 374,771 487 12,370 12,857
9

Note: Any required corrections/adjustments are reported herein and supersede results reported in prior months
and may reflect YTD adjustments.




Energy Savings Assistance Program Table 4b - Homes Unwilling / Unable to Participate
San Diego Gas & Electric
Through December 2015

Reason Provided

Customer Customer Hazardous Insufficient| Ineligible |Household Unable to Other
Declined Program| Unavailable { Environment feasible Dwelling - Income Provide
Measures or is | Scheduling | (unsafe/unclean) | Measures Prior Exceeds Required

Non-Responsive | Conflicts Program Allowable | Documentation
County Participation | Limits
ORANGE 1,178 0 0 2 1 448 4 13
SAN DIEGO 15,392 200 0 26 38 8,456 1,234 256
Total 16,570 200 0 28 39 8,904 1,238 269

Note: Any required corrections/adjustments are reported herein and supersede results reported in prior months
and may reflect YTD adjustments.
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| 1] Energy Savings Assistance Program Table 5 - Energy Savings Assistance Program Customer Summary

| 2 | San Diego Gas & Electric
3 December 2015

| 4 | Gas & Electric Gas Only Electric Only Total

# of # of # of # of
Household Household Household Household

| 5 | Treated by (Annual) Treated by (Annual) Treated by (Annual) Treated by (Annual)
6 Month Month Therm kWh kW Month Therm| kWh kW Month Therm kWh kW Month Therm kWh kW
7 |January - 4,140 43,877 4 - - - - - - 6,155 0 - 4,140 50,032 4
8 |February 247 19,079 311,568 35 - - - - 53 - 64,136 6 300 19,079 375,704 41
9 [March 834 25,795 369,652 35 - - - - 155 - 105,697 8 989 25,795 475,349 43
10 |April 1,482 26,503 479,493 41 - - - - 220 - 107,561 8 1,702 26,503 587,054 48
11 [May 1,427 23,664 394,852 32 - - - - 223 - 129,006 9 1,650 23,664 523,858 41
12 |June 1,498 29,387 469,423 38 - - - - 225 - 149,978 10 1,723 29,387 619,401 48
13 |July 841 19,901 315,776 28 - - - - 128 - 84,081 7 969 19,901 399,856 35
14 |August 950 20,840 361,910 34 - - - - 169 - 107,536 7 1,119 20,840 469,447 41
15 |September 851 16,242 276,396 23 - - - - 133 - 80,425 5 984 16,242 356,821 29
16 |October 1,395 23,976 406,571 35 - - - - 151 - 76,209 5 1,546 23,976 482,780 40
17 |November 1,097 18,127 311,323 25 - - - - 247 - 141,430 9 1,344 18,127 452,753 33
18 |December 401 13,694 225,288 21 - - - - 130 - 82,224 6 531 13,694 307,512 27
19 |[YTD 11,023 | 241,349 | 3,966,129 351 - - - - 1,834 - 1,134,438 79 12,857 241,349 5,100,567 430
20

[21]YTD Total Energy Impacts for all fuel types should equal YTD energy impacts that are reported every month Table 2.

22

Note: Any required corrections/adjustments are reported herein and supersede results reported in prior months and may reflect YTD adjustments.
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Energy Savings Assistance Program Table 6 - Expenditures for Pilots and Studies
San Diego Gas & Electric

' D.14-08-030 authorized funding level for the 2015 Bridge period at 2014 program year funding level.
Note: Any required corrections/adjustments are reported herein and supersede results reported in prior months and may reflect YTD adjustments.

1

2

3 December 2015

4 Authorized 2015 Funding Current Month Expenses Expenses Since January 1, 2015 |% of Budget Expensed
5 Electric Gas Total Electric Gas Total Electric Gas Total Electric Gas Total
6 |Pilots

7

8 |Studies

9 |Multifamily Consultant Study $ 10,000 | $ 10,000 | $ 20,000 | $ - $ - |$ - 18 - $ - 18 -

10 [Needs Assessment $ 17,500 | $ 17,500 | $ 35,000] $ - $ -[$ - 1% - $ - IS -

11 |Impact Evaluation $ 15,000 | $ 15,000 | $ 30,000 | $ - $ - 1% -193 - $ - 1S -

12 |Energy Education Assessment Study $ 7500]|$% 7,500 |% 15,000]$ - $ -[$ - 1% - $ - 19 -

13

14 |Total Studies 1 $50,000/ $50,000, $100,000 $0 $0 $0] $0 $0 $0]

15

16

17
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34|

35

2YTD 2015 total has been updated to include Exemption up to AND above 130% of Baseline Usage. 'Pursuant to D.15-07-001, OP 4 and Section 11.1.1 authorized adjustments to CARE to
transition to the legislatively-mandated CARE discount range in compliance with Section 739.1 were authorized. 'Effective 9/1/15 per AL 2783-E, CARE customers receive non-CARE rates;
therefore, there is no longer a CARE Rate subsidy.

Note: Any required corrections/adjustments are reported herein and supersede results reported in prior months and may reflect YTD adjustments.

| 1] CARE Table 1 - CARE Program Expenses
2 San Diego Gas & Electric
3 Through December 2015
4 Authorized Budget Current Month Expenses Year to Date Expenses % of Budget Spent YTD
5 |CARE Program: Electric Gas Total Electric Gas Total Electric Gas Total Electric| Gas [ Total
6 |Outreach $ 1,840,282 % 460,070 | $ 2,300,352 | $ 348,518 | $ 56,735|$% 405253 |$ 2,145342 |$ 419,231 [$ 2,564,573 117%| 91% 111%
Processing / Certification Re-
7 |certification $ 514,565 | § 128,641 [$ 643,206 | § 13,504 | $ 2,198 | $ 15,703 | $ 350,743 | § 71,773 | $§ 422,517 68%| 56% 66%
8 |Post Enroliment Verification $ 322,560 | $ 80,640 | $ 403,200 | $ 14,717 | § 2,396 | $ 17113 [$ 247,184 | § 49,900 [ $ 297,084 77%| 62% 74%
9 |IT Programming $ 984,066 % 246,016 |$ 1,230,082 |$ 144354 |$ 23499|$ 167,853 [$ 895281 |% 178,808 | $ 1,074,088 91%| 73% 87%
10 |Cooling Centers § 28,788 | § 7,197 | § 35,985 | § 27,383 | $ 4458 | % 31,841 | § 30,745 | § 5,146 | § 35,891 107%| 72% 100%
11
12 |Pilots § 88,128 | § 22,032 | § 110,160 | § 23,684 | $ 3,856 [ $ 27,540 | § 99,547 | § 19,613 | ¢ 119,160 113%| 89% 108%
13 |Measurement and Evaluation b 18,000 | $ 4,500 | $ 22,500 | $ -1$ -1$ -1$ -1 $ -1 $ - 0%]| 0% 0%
14 |Regulatory Compliance 132,290 33,072 165,362 7377 1 $ 1,201 1% 8,577 171,464 34,523 205,987 130%[104% 125%
15 |General Administration b 414725(% 103681 |$% 518,406 | $ 63,690 | § 10,368 | ¢ 74,058 |$ 513,347 [$ 101,517 |$ 614,863 124%| 98% 119%
16 |CPUC Energy Division 45,370 11,342 56,712 17,148 2,792 19,940 27,948 4,972 32,920 62%| 44% 58%
17
SUBTOTAL MANAGEMENT
18 |COSTS $ 4,388,772 ($ 1,097,193 | $ 5485965|% 660,375|$% 107,503 |$ 767,877 | $ 4,481,600 ($ 885,483 | $ 5,367,083 102%| 81% 98%
19
20 |CARE Rate Discount’ $ 66,891,946 | $ 16,722,987 | $ 83,614,933 | $ 8,050,135 $ 1,190,799 | $ 9,240,934 | $ 66,508,281 [ $ 9,940,667 | $ 76,448,948 99%| 59% 91%
21
TOTAL PROGRAM COSTS &
22 [CUSTOMER DISCOUNTS $ 71,280,718 | $ 17,820,180 | $ 89,100,898 | $ 8,710,510 | $ 1,298,302 | $ 10,008,811 | $ 70,989,881 [ $ 10,826,150 | $ 81,816,031 100%| 61% 92%
23
24 |Other CARE Rate Benefits
- DWR Bond Charge
25 [Exemption $ 567,058 $ 567,058 (% 6,866,044 $ 6,866,044
26 | - CARE PPP Exemption $ 699,175(% 198484 |$ 897,659 |% 8475747 |$ 1,594,328 | $ 10,070,075
- California Solar Initiative
27 [Exemption $ 243,681 $ 243681 |% 2,728,438 $ 2,728,438
28 | - kWh Surcharge Exemption? $ 11,988 $ 11,988 | $ 41,890,481 $ 41,890,481
Total Other CARE Rate
29 |Benefits $ 1,521,902 |$ 198,484 | $ 1,720,386 | $ 59,960,710 [ $ 1,594,328 | $ 61,555,038
30
31 [Indirect Costs [$ 46336[$ 7543[$ 53,879[$ 653,462[$ 131,320 [$ 784,782 ] [
32
33 | CARE subsidy amount in the report only reflects the 20% bill discount.
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L1 CARE Table 2 - Enroliment, Recertification, Attrition, & Penetration
12| San Diego Gas & Electric
3 Through December 2015
4 New Enrollment Recertification Attrition (Drop Offs) Enrollment
5 | Automatic Enrollment Self-Certification (Income or Categorical) Total Estimated Penetration
Total New Total q . Total Net
Inter- | Intra- - Combined . Combi Capitati Non-Scheduled| 1, atic | Recertification N Failed Rl Other® Attrition | 8053 | Adjusted g rf.A.RE " Ef.‘\if Ra'fx%
utility ' | Utility ? Leveraging (B+C+D) Online | Paper | Phone (F+G+H) (E+I+J) (Duplicates) (L+M+N) Response PEV Recertification (P+QHRS) (K+0) (-T) articipants igible (WIX)
6
| 7 |January 0 194 5 730 4,291 74, 4,864 ,954 1,461 ,03 7,441 2,567 1 23 898 3,654] 12,310 ,210 280,14 70,088 75.79
| 8 |February 0 11 0 656] 4,775| 45) 5,131 442 958 ,60: 7,004 5,005 1 65 ,37. 7,630] 12,135 -2,499] 77,642 70,0 75.09
| 9 |March 1 437 0 710; 7 S—GI 6,411 159 744/ R 7,71 3,777 14 5 ,88! 9,861] 14,127 -3,45 74, 70,0 74.19
| 10 |April 0 69 11 466 4, 45| 5,144 ,799 ,166 X 6,80 72 4 A7 ,826| 45 -1,68: 72, 70,0: 73.6%
| 11 |Ma! 1 08 487 ,814 3_5| 4,158 ® ,459! A 7,82 467 4 ,92 4,464 -301 72,204 70,0 73.6%
| 12 |June 98 226 730 4, 69) 1939 4 ,405! A 6,974 ,543] 4 ,62 4,25 68! 72,892 70,0¢ 73.79
[ 13 [July 0 79 4 9 08| 622 1649 734 7,52 645 0 74 51 4 72,99 70,0 73.89
| 14 |August 1 26 4 ,784 87| 00| X ,622] 7,154 ,835! 6: 3 ,94 .89 4 0 73,401 70,0 73.99
5 |September 0 94 0 44 4,9 422 ,564 ,540 ,057 7,840 ,759! 4 9 .5 Xl 49 73,555 70,0 73.99
| 16 |October 0 4 7 1 4,772 20 ,448 ,665 ,203! 6 4 5 .89 -450 73,105, 70,0 73.89
7 |November 0 22! 44 4,302 53 4,787 ,325 ,505! 59 170 4,78 1 73,104 70,01 73.8%
8 [December 0 415] 74] 4 ,947| 02[ 5,666] ,397 628| 118 ,896 ,693| 14 1,027 72,077, 70,088 73.59
19| YTD Total 101 2,637 3 2, 7,175' 57,343| 3,916| 64,034] 32,474 1,022 594 42,764 7 ,886'15',984 -G,M 72,077 70,088 73.5%
[20]
[21]
| 22| Enroliments via data sharing between the I0Us.
ﬁz Enroliments via data sharing between departments and/or programs within the utility.
| 24 | Enroliments via data sharing with programs outside the 10U that serve low-income customers.
E‘No response includes no response to both Recertification and Verification.
Es Includes customers who closed their accounts, requested to be removed, or were otherwise ineligible for the program.
EEA low No Response count for April was due a temporary turn-off of the 2015 PEV selection process and it was not restarted until April 2015.
| 28 |Note: SDG&E updated the method used to report applications received as New Enrollment versus Recertification. SDG&E has updated the enrollment and recertification numbers retroactively to January to reflect this new method.
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2 Includes customers verified as over income or who requested to be de-enrolled.

A B C | D [ E | F | G H I
| 1] CARE Table 3A - Post-Enrollment Verification Results (Model)
| 2 | San Diego Gas & Electric
3 December 2015
S CARE Households % De-enrolled | % of Total
Total CARE | Households |CARE Enrolled] CARE Households De-enrolled Total through CARE
Month [Households| Requested | Requested to De-enrolled Verified as Households Post Enrollment |H o [
Enrolled to Verify Verify (Due to no response) ( e- ) De-enrolled 3 e ouseholds De
Total Ineligible) ? Verification * enrolled
4
5 |January 280,141 163 0.06% 70 21 91 55.83% 0.03%
6 |February 277,642 0 0.00% 0 0 0 0.00% 0.00%
7 |March 274,192 0 0.00% 0 0 0 0.00% 0.00%
8 |April 272,510 565 0.21% 290 51 341 60.35% 0.13%
9 |May 272,204 3,013 1.11% 1,440 125 1,565 51.94% 0.57%
10 |June 272,892 880 0.32% 464 87 551 62.61% 0.20%
11 |July 272,996 1,047 0.38% 545 90 635 60.65% 0.23%
12 |August 273,406 2,378 0.87% 1,294 205 1,499 63.04% 0.55%
13 |September 273,555 1,332 0.49% 813 91 904 67.87% 0.33%
14 |October 273,105 3,025 1.11% 10 127 137 4.53% 0.05%
15 INovember 273,104 2,058 0.75% 0 6 6 0.29% 0.00%
16 |December 272,077 2,054 0.75% 0 3 3 0.15% 0.00%
17| YTD Total 272,077 16,515 6.07% 4,926 806 5,732 34.71% 2.11%
| 18 ]
19 "Includes all customers who failed the SDG&E's CARE eligibility probability model.

% Verification results are tied to the month initiated and the verification process allows customers 90 days to respond to the verification request. Results may be

47

Note: Any required corrections/adjustments are reported herein and supersede results reported in prior months and may reflect YTD adjustments.

21 |pending due to the time permitted for a participant to respond.
22 4 Percentage of customers dropped compared to the total participants requested to provide verification in that month.
23 |Note: Any required corrections/adjustments are reported herein and supersede results reported in prior months and may reflect YTD adjustments.
| 24 |
25
26 CARE Table 3B Post-Enroliment Verification Results (High Usage)
27 San Diego Gas & Electric
28 December 2015
% of % De-enrolled
ARE H hold 9
Total CARE | Households |CARE Enrolled] CARE Households ¢ De-ezll'l::e: s Total through Ag:\';?;al
Month Households| Requested Requested to De-enrolled s Households HUV Post
. > (Verified as B Households De
Enrolled to Verify Verify (Due to no response) Ineligible) 2 De-enrolled Enrollment enrolled
29 Total eIt Verification
30 |January 280,141 209 0.07% 15 157 172 82.30% 0.061%
31 |February 277,642 482 0.17% 1 420 421 87.34% 0.152%
32 |March 274,192 98 0.04% 0 83 83 84.69% 0.030%
33 |April 272,510 100 0.04% 2 78 80 80.00% 0.029%
34 |May 272,204 73 0.03% 20 42 62 84.93% 0.023%
35 |June 272,892 107 0.04% 62 35 97 90.65% 0.04%
36 [July 272,996 235 0.09% 138 82 220 93.62% 0.08%
37 |August 273,406 619 0.23% 301 274 575 92.89% 0.21%
38 |September 273,555 1,413 0.52% 717 610 1,327 93.91% 0.49%
39 |October 273,105 2,144 0.79% 1,914 189 2,103 98.09% 0.77%
40 [November 273,104 583 0.21% 0 16 16 2.74% 0.01%
41 |December 272,077 250 0.09% 0 3 3 1.20% 0.00%
42| YTD Total 272,077 6,313 2.32% 3,170 1,989 5,159 81.72% 1.90%
| 43 |

44 "Includes all participants who were selected for high usage verification process. Closed accounts will not be tracked in Ineligible or De-enrolled data.
45 2 Includes customers verified as over income, who requested to be de-enrolled, did not reduce usage, or did not agree to be weatherized.

3 Verification results are tied to the month initiated and the high usage verification process allows customers 90 days to respond to the verification process. Results
46 |may be pending due to the time permitted for a participant to respond.
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CARE Table 4 - CARE Self-Certification and Self-Recertification Applications !

2 San Diego Gas & Electric
3 December 2015
Provided Received Approved Denied Pending/Never Duplicates

4 PP Completed P
5 Total (Y-T-D) 1,621,564 148,994 119,840 8,556 19,687 911
6 Percentage 100% 80% 6% 13% 1%
7
8 ! Includes sub-metered customers.

2 Includes number of applications SDG&E provided for all direct mailing campaigns, email campaigns, phone enroliment

campaigns, and other outreach methods. Because there are other means by which customers obtain applications which
o |are not counted, this number is only an approximation.

10

Note: Any required corrections/adjustments are reported herein and supersede results reported in prior months and may

reflect YTD adjustments.
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CARE Table 5 - Enroliment by County

2 San Diego Gas & Electric
3 December 2015

Estimated Eligible .

9 Total Households Enrolled Penetration Rate

4 | County Households
5 Urban | Rural Total Urban Rural Total Urban Rural Total
6 |Orange 19,822 0 19,822 10,490 0 10,490 52.9% 0.0% 52.9%
7 |San Diego 330,241 20,025 350,266 255,769 5,818 261,587 77.4% 29.1% 74.7%
8 [Total 350,063 20,025 370,088 266,259 5,818 272,077 76.1% 29.1% 73.5%
9

Note: Any required corrections/adjustments are reported herein and supersede results reported in prior months and may reflect YTD
adjustments.




A | B | C | D | E | F | G H

1 CARE Table 6 - Recertification Results
2 San Diego Gas & Electric
3 December 2015
% of e o % of Total
H hold Recertificat
Month Total CARE Re:l:xseest:d tso Households | Households | Households e(:t' |°;:a4|on Households De:
Households | "~ " " Total Recertified 2| De-enrolled * a;l C° enrolled
4 ecertiry (C/B) ( ) (F/B)
5 |January 280,141 3,242 1.2% 1,785 1,004 55.06% 0.36%
6 |February 277,642 3,002 1.1% 1,594 1,049 53.10% 0.38%
7 |March 274,192 3,566 1.3% 1,917 1,239 53.76% 0.45%
8 |April 272,510 3,819 1.4% 2,093 1,319 54.80% 0.48%
9 |May 272,204 2,698 1.0% 1,502 940 55.67% 0.35%
10 [June 272,892 3,943 1.4% 2,119 1,395 53.74% 0.51%
11 |July 272,996 2,925 1.1% 1,590 1,085 54.36% 0.40%
12 |August 273,406 3,243 1.2% 1,632 1,338 50.32% 0.49%
13 |September 273,555 3,221 1.2% 1,603 1,385 49.77% 0.51%
14 |October 273,105 3,759 1.4% 1,706 516 45.38% 0.19%
15 |November 273,104 4,018 1.5% 1,461 81 36.36% 0.03%
16 |[December 272,077 3,328 1.2% 294 17 8.83% 0.01%
17 YTD 272,077 40,764 15.0% 19,296 11,368 47.34% 4.18%
18
19 ' Excludes count of customers recertified through the probability model.
2 Recertification results are tied to the month initiated and the recertification process allows customers 90 days to respond to the

20 |recertification request. Results may be pending due to the time permitted for a participant to respond.
21 ® Includes customers who did not respond or who requested to be de-enrolled.
22 4 Percentage of customers recertified compared to the total participants requested to recertify in that month.

23

Note: Any required corrections/adjustments are reported herein and supersede results reported in prior months and may reflect
YTD adjustments.




A | B | ¢ | D | E F G
1 CARE Table 7 - Capitation Contractors'
2 San Diego Gas & Electric
3 December 2015
4 Contractor Type
5 (Check one or more ify:pplicable) Total Enroliments
Contractor Current
6 Private CBO WMDVBE | LIHEAP Month Year-to-Date
on
7 1211 SAN DIEGO X 211 2,879
8 |AFRICAN ALLIANCE X 12 80
9 |AMERICAN RED CROSS X X 14 170
10 |BAYSIDE COMMUNITY CENTER X 0 3
11 |CATHOLIC CHARITIES X 3 25
12 |CHILDREN'S INITIATIVE X 0 1
13 |CHULA VISTA COMMUNITY COLLABORATIVE X 2 19
14 |COMMUNITY RESOURCE CENTER X 1 3
15 |CRISIS HOUSE X 0 2
16 |HEARTS AND HANDS TOGETHER X 7 42
17 |HORN OF AFRICA X 0 2
18 |INTERFAITH COMMUNITY X 0 1
19 |LA MAESTRA FAMILY CLINIC X 13 130
20 |[MAAC PROJECT X X 10 153
21 [NATIONAL ASIAN AMERICAN COALITION X 0 0
22 INEIGHBORHOOD HEALTH CARE X 0 18
23 INETWORK OF MYANMAR AMERICAN ASSOCIATION X 0 0
24 INORTH COUNTY HEALTH SERVICES X 12 163
25 |SAN DIEGO STATE UNIVERSITY X 8 85
26 |SCRIPPS HEALTH X 1 36
27 |SERVICENTRO SAN CLEMENTE, INC X 8 102
28 |VISTA COMMUNITY CLINIC X 0 2
29 [YMCA ORANGE COUNTY X 0 0
30 |Total Enroliments 302 3,916
31
32 TAll capitation contractors with current contracts are listed regardless of whether they have signed up customers or submitted invoices this year.

33

Note: Any required corrections/adjustments are reported herein and supersede results reported in prior months and reflect YTD adjustments




A | B C | D E F G H [
1 CARE Table 8 - Participants as of Month-End
2 San Diego Gas & Electric
3 December 2015
. . Total

Month Gas ar_ld Gas Only | Electric Only Total Eligible Penetration % Change | Residential
4 Electric Households Accounts
5 [January 183,106 N/A 97,035 280,141 370,088 75.7% -2.83% 1,260,430
6 |February 181,443 N/A 96,199 277,642 370,088 75.0% -0.89% 1,261,105
7 |March 178,198 N/A 95,994 274,192 370,088 74.1% -1.24% 1,262,180
8 |[April 176,414 N/A 96,096 272,510 370,088 73.6% -0.61% 1,262,640
9 [May 176,344 N/A 95,860 272,204 370,088 73.6% -0.11% 1,263,398
10 |June 176,020 N/A 96,872 272,892 370,088 73.7% 0.25% 1,263,943
11 |July 175,434 N/A 97,562 272,996 370,088 73.8% 0.04% 1,264,519
12 |August 175,446 N/A 97,960 273,406 370,088 73.9% 0.15% 1,266,309
13 |September 175,319 N/A 98,236 273,555 370,088 73.9% 0.05% 1,266,594
14 |October 175,099 N/A 98,006 273,105 370,088 73.8% -0.16% 1,267,577
15 [November 175,700 N/A 97,404 273,104 370,088 73.8% 0.00% 1,268,298
16 |December 175,960 N/A 96,117 272,077 370,088 73.5% -0.38% 1,268,684
17 YTD 175,960 N/A 96,117 272,077 370,088 73.5% -0.38% 1,268,684
18

19

Note: Any required corrections/adjustments are reported herein and supersede results reported in prior months and may reflect YTD

adjustments.




Note: Any required corrections/adjustments are reported herein and supersede results reported in prior months and may reflect YTD adjustments.

A B C D E
1 CARE Program Table 9 - Expenditures for CHANGES Pilot
2 San Diego Gas & Electric
3 December 2015
4 2015 2015 Budget Current Month Expenses Expenses Since Jan. 1, 2015 | % of 2015 Budget Expensed
5 Total Total Total Total
6 |Pilots
7 |CHANGES $ 110,160 | $ 27,540 $ 119,160 108%
8 |Total Pilots $ 110,160 | $ 27,540 | $ 119,160 108%
9
10
11




CARE Table 10 CHANGES One-On-One Customer Assistance Sessions
Reporting Period November 2015"

CHANGES
Participants' self-

Description of the session
content identifying service
provided (e.g. utility bill

Customers Receiving Assistance
with Bill Payment Plans (initiated
or modified) by the CHANGES

Number of Enrollments through
CHANGES CBOs Assistance
Confirmed by IOU

If on CARE Enter How

Description of each contact
B Initially Enrolled

made with that customer's

Customers Receiving Assistance
with Utility Bill Disputes,
including bill modifications, by

A TFrers (AT R CBOs the CHANGES CBOs
Date identified language | assistance, utility bill dispute utility until a solution is - -
of preference resolution, and other energy reached. Dedicated Toll-Free Dedicated Toll-Free
related issues)3 1=YES Medical 1=Yes | Reason 800 # 1=Yes | Reason 800 #
0=NO [How Enrolled| CARE FERA Baseline # 0=No Not Used # 0=No Not Used
SDG&E will receive November CHANGES Information in February

N/A = Not Available
[1] Typically there is a one-month lag behind the current reporting month. SDG&E did not receive the November Report in time to submit CHANGES One-On-One customer session information.

[3] For column C, this data was provided by CHANGES contractor, Self Help for the Elderly, via CSID. This table was edited and reformatted from its original version in order to remove confidential customer
information and to have a more consistent appearance and format with existing SDG&E tables.
Note: Any required corrections/adjustments are reported herein and supersede results reported in prior months and may reflect Y

2nd Note: CPUC will provide November numbers in Februan

Calls to
Dedicated 800 #
Recorded by
Iou?




CARE Table 11 CHANGES Group Customer Assistance Sessions

November 2015"
Session Logistics
Description of Service Provided (e.g. utility
Session bill assistance, utility bill dispute resolution, Length | Number of | Description of Information /
Date’ Language and other energy related issues) # of Sessions (Hours)3 Attendees Literature Provided
N/A Arabic CARE/FERA and Other Programs 4 N/A 17 N/A
N/A Burmese CARE/FERA and Other Programs 1 N/A 2 N/A
N/A Dari CARE/FERA and Other Programs 1 N/A 1 N/A
N/A English CARE/FERA and Other Programs 5 N/A 10 N/A
N/A Farsi CARE/FERA and Other Programs 4 N/A 6 N/A
N/A Spanish CARE/FERA and Other Programs 1 N/A 1 N/A
N/A Swahili CARE/FERA and Other Programs 1 N/A 2 N/A
N/A Arabic Avoiding Disconnection 4 N/A 20 N/A
N/A Chaldean Avoiding Disconnection 1 N/A 6 N/A
N/A Pashto Avoiding Disconnection 1 N/A 6 N/A
N/A Somali Avoiding Disconnection 1 N/A 1 N/A
N/A Urdu Avoiding Disconnection 1 N/A 1 N/A

Current
Month Total
Year-to-
Date

[1] This table was provided by CHANGES contractor, Self Help for the Elderly, via CSID. This table was edited and reformatted from its original
version in order to have a more consistent appearance and format with existing SDG&E tables. There is a one-month lag behind the current
reporting month.

[2] Date of the workshops not available.

[3] Contractor states all sessions last at least 30 minutes.

Note: Any required corrections/adjustments are reported herein and supersede results reported in prior months

and may reflect YTD adjustments.



