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Order Instituting Rulemaking to Improve the 
California Climate Credit. 

Rulemaking 25-07-013 

 

 
 

SAN DIEGO GAS & ELECTRIC COMPANY (U 902 M)  
CLIMATE CREDIT OUTREACH COMPLIANCE REPORT 

 

SDG&E Climate Credit Outreach Compliance Report 

Rulemaking 25-07-013 
Submitted pursuant to Decision 26-04-036, Ordering Paragraph 4(e) 

 

I. Executive Summary 

San Diego Gas & Electric Company (SDG&E®) submits this report in compliance with 

the California Public Utilities Commission (CPUC) decision in Rulemaking 25-07-013 requiring 

utilities to file an outreach update report within 90 days of the decision. 

In accordance with the Commission’s direction, SDG&E has updated its Climate Credit 

outreach plan and materials to: 

1. Inform customers of updated Climate Credit timing (August and September) 

2. Clearly communicate that the Climate Credit is provided through the State of 
California’s Cap-and-Invest Program 

3. Highlight that the program is designed to reduce energy bills during higher-cost 
months 

4. Ensure consistency and remove outdated references across all communication 
channels 

This report provides: 

1. A comprehensive overview of outreach strategy and updates 

2. Visual and descriptive examples of updated communications across channels 
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II. Compliance with CPUC Requirements 

CPUC Requirement SDG&E Implementation 

Explain timing of Climate Credit 
All communications updated to reflect August and 
September bill credits 

Explain State action to reduce 
bills 

Messaging emphasizes affordability during high-usage 
months 

Include “top of bill” savings 
statement 

Implemented in paper and digital bill messaging 

Attribute savings to Cap-and-
Invest Program 

Included across bill messaging, website, email, and 
direct-mail materials 

Remove outdated messaging Full audit completed; all Cap-and-Trade references 
removed 

Provide updated outreach 
materials 

Included in Section 7 

 

III. Outreach Strategy Overview 

SDG&E’s outreach approach is guided by the Commission’s directive to prioritize 

clarity, consistency, and efficiency without introducing new outreach programs that could 

increase costs and reduce customer benefits. 

1. Guiding Principles 
a. Clarity: Help customers understand when and why they receive the credit 
b. Transparency: Clearly attribute credits to the State program 
c. Consistency: Align messaging across all channels 
d. Cost discipline: Leverage existing channels rather than introduce new campaigns 

2. Core Messaging Themes 
a. Customers will receive Climate Credits in August and September 
b. Credits are provided by the State of California 
c. The program helps reduce bills during higher-cost months 
d. The Climate Credit is funded through the Cap-and-Invest Program 

IV. Updated Outreach Plan 

a. Bill Communications 
i. Paper Bill/ Downloadable PDF Bill Message (Updated): 
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Your bill includes a [$XX.XX] California Climate Credit from the 
state’s Cap-and-Invest program. This credit is timed to help lower 
costs during higher energy use months. Learn more: 
cpuc.ca.gov/climatecredit. 

ii. Digital Bill My Energy Center Banner (Top-of-Bill Placement): 

Look for a $49.36 California Climate Credit on your [MONTH] 
electric bill from the state's Cap-and-Invest Program. The credit was 
moved to August and September to help lower costs during higher 
energy use months. Learn more: sdge.com/ClimateCredit. 

1. Compliance Enhancements: 
a. Adds affordability framing (“help lower costs during higher 

energy use months”) 
b. Clarifies program attribution to the State 
c. Includes dollar amount of the credit 

b. Website Updates 
i. URL: sdge.com/ClimateCredit 

ii. Updates include: 
1. Explanation of August/September timing 
2. Clear attribution to Cap-and-Invest Program 
3. FAQ updates addressing:  

a. Why timing changed 
b. How the credit appears on bills 
c. Role of the State program 

c. Customer Communications Channels 
i. Bill Insert 

1. Reinforces timing change (August/September) 
2. Highlights affordability purpose 
3. Includes State attribution language 

ii. Customer Email 
1. Notifies customers ahead of bill cycle 
2. Reinforces messaging consistency 
3. Drives to sdge.com/ClimateCredit 

iii. Social Media 
1. Educational posts on timing + purpose 
2. Short-form explanations of credit 

iv. Press Release 
1. Announces updated timing and purpose 
2. Reinforces State policy and affordability messaging 

v. Direct Communications (Letter) 
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1. Targeted outreach to master-metered mobile home park customers 
2. Ensures equitable awareness across customer types 

d. Customer Support Channels 
i. Call center scripts updated 

ii. Chat/virtual assistant language updated 
iii. Representatives equipped to explain:  

1. Timing shift 
2. State program role 
3. Bill savings impact 

 

V. Required Messaging Elements 

a. “Top of Bill” Compliance 
i. All applicable bills include: 

1. Dollar value of savings 
2. Clear attribution to Climate Credit 
3. Reference to Cap-and-Invest Program 
4. Reasoning for distribution shift to higher-bill months 

b. Attribution Clarity 
i. All messaging: 

1. Identifies the Climate Credit as a State-funded benefit 
2. Avoids implying SDG&E is the source of the credit 
3. Uses consistent terminology: “California Cap-and-Invest Program” 

c. Timing Communication 
i. All channels clearly explain: 

1. Shift from spring/fall to August and September 
2. Reason: reduce bills during higher-cost months 

 

VI. Materials Audit and Updates 

a. SDG&E conducted a full audit of Climate Credit materials across all channels. 
b. Actions Taken: 

i. Updated all references from Cap-and-Trade  Cap-and-Invest 
ii. Removed outdated timing references (April/October) 

iii. Standardized messaging across channels 
iv. Provided updated outreach materials to the Energy Division for review 

and approval of all language updates  
c. Materials Reviewed: 

i. Bill messaging 
ii. Website content 
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iii. Emails 
iv. Call center scripts 
v. Social and media assets 

vi. Direct-Mail Letters 
vii. Press Release 
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VII. Visual Examples of Communications 

a. Paper Bill/Downloadable PDF Bill� 
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b. My Energy Center Home page showing banner placement  
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c. Email  
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d. Website (sdge.com/ClimateCredit)
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e. Social media
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f. Bill insert
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g. Press Release – distributed on 7/1/2026 Back-to-Back Climate Credits and
Rate Reductions Provide Customer Bill Relief | SDG&E Today

Respectfully submitted, 

/s/  Krista deBoer 

KRISTA DEBOER 
8330 Century Park Court, CP32D 
San Diego, CA  92123-1530 
Telephone: (858) 253-2104  
E-mail:  kdeboer@sdge.com
Attorney for:
SAN DIEGO GAS & ELECTRIC COMPANY

July 23, 2026 


